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The story behind

The Southwest of the Hague and its local community faces complex socio-
economic challenges, such as poverty, chronic illness, social
disconnection, and safety concerns. To address these challenges, The
Hague municipality “has approached Museon-Omniversum as a cultural
institution to contribute to the developments and quality of life in
Southwest. The MuseumLAB in Het Zicht is the result of this!”. The
creation of the MuseumLAB is also part of The Hague’s 20-year program
‘Southwest at its best’” focusing on key themes like education,
employment, housing, safety, health, and social cohesion.

Driven by its commitment to support the Hague’s mission of improving the
quality of life in the Southwest part of the city, the MuseumLAB seeks to
play a pivotal role in this urban transformation process. They recognis~
the need for a more inclusive and dynamic approach, particularly in -
realms of education, employment, and social cohesion. The m’
envisions itself as a platform for promoting 21st-century skills a~

among young people, including critical thinking, collaboratic

and social justice.

Research has revealed that factors such as distance, (travel) cos
cultural differences withhold residents from the Southwest to visit
Museon-Omniversum. These social challenges drove the institution tc
place itself within the Southwest. Being part of an urban restructuring in
Southwest, the institution is forced to rethink their museological and
museographic principles, herein lies an opportunity to shape itself to
better resonate with the neighbourhood it serves.

The problem + Transdisciplinarity

Central to the MuseumLab’s mission is active interaction with Southwest
within and outside of their workshops. “The key challenge is building
strong community connections, including engaging children aged 8-12 in
environmentally relevant workshops and keeping them involved as they
grow older”. The institution recognises that teenagers, when left withe
engaging activities, may be more prone to engaging in unsupervis
problematic behaviours, and sees this as an opportunity to spark inte: .
in transdisciplinary skills, steering kids toward STEAM (science,
engineering, the arts, and math) careers.
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However, this is only possible with full engagement. In meeting with
MuseumLAB they said “Hands on, head on, minds on,” highlighting how
interactive activities at the museum will capture minds. Therefore, our
primary concern is ensuring the long-term neighbourhood engagement of
young people in the MuseumLAB.

The wickedness of the problem

The overarching problem that the MuseumLAB is addressing can be
classified as a wicked problem. The Southwest confronts multiple
interconnected challenges and factors that affect the quality of living as
previously mentioned. These issues often act as symptoms of one another,
for instance how poverty can lead to more crime and therefore safety
concerns.

What knowledge is needed?

Attracting and maintaining strong connections with young people is key to
the success of MuseumLAB. When working with children in The Hague
Southwest, applying explicit knowledge from Western-oriented fields like
developmental psychology may not be as effective as tapping into tacit
knowledge forms.

The majority of school children in this area come from migrant families
with different cultural backgrounds and behavior patterns. Hence those
who work at the MuseumLAB emphasise “finding a new way to connect
with people.” Rather than explicit knowledge, what will most resonate tacit
knowledge referred to as "rules-regress " and "forms of life".

To highly engage these young people and influence their families, it is
important to understand both the commonalities and differences between
cultures represented in the community. MuseumLAB needs to identify
shared values and perspectives across backgrounds, while also
appreciating unique norms, traditions, and ways of learning.

Only by building bridges between cultures through an education system
cognizant of varied forms of tacit knowledge can MuseumLAB truly
connect with and attract and retain attendance of young people. With
insight into the community's cultural diversity, age-appropriate
programming can be developed to appeal to all children in The Hague
Southeast on a deeper level.
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The MuseumLAB is successful in communicating their sustainable knowledge
to younger school children. We witnessed this in person when we volunteered
and talked to them. The older children, however, do not stay involved in the
workshops. Some of them do return occasionally, but a lot of them do not
return at all. This lack of long-term community engagement means that the
MuseumLAB is not as integrated as possible.

Because of the nature of the community, with people from a lower socio-
economic status and from backgrounds with different cultures and languages,
it can be difficult to communicate. Because of the struggle for income and
this communication barrier, the access to information is limited. This includes
information about MuseumLAB activities, so the target group is not always
reached. The communication problems also lead to lower interest in reading
Dutch promotional materials, lower interaction with the community and less
knowledge about sustainable issues and practices. All this leads to the core
problem: The lack of long-term neighbourhood engagement in the
MuseumLAB.

Because of this lack of engagement, only a small group of children know of
the MuseumLAB and their activities and receive the sustainability education
that they provide. The low engagement in general leads to an insufficient
sense of belonging. Both of these consequences lead to lower enthusiasm for
community participation, which results in even lower community interaction.
As a result, the MuseumLAB is not able to fulfil its potential as a bridge
between community and municipal government and other helping NGO's. The
people do miss out on funds or other ways of support (for sustainable
development), because they miss the available information. This, in
combination with the more unsustainable lifestyle because of the missed
sustainability education, leads to a worse community environment. Finally,
this missed potential for a better community environment, does not improve
the social and economic status of the community members.

This problem analysis is based on talks with MuseumLAB workshop
participants, information provided by Museon-Omniversum, online searches
about the neighbourhood and our own impressions from walking around in
the area. Our problem analysis is schematically shown in a problem tree on
the previous page: Causes in yellow, our core problem in blue and the
consequences in green. The relations between these are shown with arrows,
whereby green arrows stand for feedback loops (a consequence that makes a
root cause more likely to occur).



Stakeholder analysis is important for MuseumLAB, the community-based
STEAM education program. It helps the workers to identify key
stakeholders as well as their needs and interests, therefore facilitating
collaborations, managing challenges, and eventually maximizing program
impact and sustainability.

Through desktop research and various meetings with the workers of
MuseumLAB, we have identified various stakeholders of the program as
seen in the map. Their interconnections and the direction of resource
flow are presented on the next page. We have used colours to identify
different social categories.

Blue represents stakeholders that are either Government institutions or
stakeholders that are most related to the Government. Purple represents
stakeholders that have a mainly community-based role, such as NGOs
and community members. Under community-based stakeholders, we also
highlighted religious institutions, as they are vital to spreading
information within communities. Green represents mainly private
stakeholders, whose company or role is mainly profit based. Finally, the
yellow boxes demonstrate how different stakeholders are related to the
MuseumLAB. Outside of the colour coding we also identified with a red
circle what we think are the most important stakeholders.

We of course recognize that there is an overlap between all three social
categories but have chosen the colour that best represents the
stakeholder, such as being a partner, or a supplier of products or
information.
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Project beneficiaries: 6-14-year-old children living in the
Hague Southwest are the beneficiaries and the most important
stakeholders of MuseumLAB. MuseumLAB provides learning
opportunities to the children, while children’s participation
and input shape the effectiveness of MuseumLAB and point
out the program’s direction to success. MuseumLAB also seeks
to create awareness and provide information about
sustainable practices to adults in the neighborhood by
engaging parents in the workshops. By maintaining the
relationship, MuseumLAB is able to impact the community by
preparing the children for sustainable challenges and creating
word-of-mouth advertisements.

Community: MuseumLAB serves as a platform for community
engagement and connectivity, strengthening social ties and
promoting a sense of belonging. The community supports the
program through resources and suggestions for improvement.
The neighbourhood is shaped by the housing company
Staedion, which also helped create the space and hence is
considered as one of the most crucial stakeholders.

Authorities: the municipality of The Hague and its councillors
have played a crucial role in establishing MuseumLAB, sharing
a common objective of enhancing the quality of life for citizens
and fostering a sustainable community. Municipal decisions
hold significant influence over the program. For example, the
municipality's plan to attract more middle-class families to the
area may impact the participants of MuseumLAB's activities,
presenting new challenges.

Workers: workers in the MuseumLAB program hold the shared
goal to support the development of the community. They
collaborate on program delivery by providing feedback for
program improvement and advocating for the program's
impact.

Partners: partners who organize similar activities or are
located in the same area share a common goal of promoting
STEAM education or community development. By creating a
network, MuseumLAB and its partners can benefit from shared
resources and best practices, while enhancing the popularity
and overall impact. Omniversum is of course key as it is the
parent company of the MuseumLAB.

Sponsors: MuseumLAB developed a mutually beneficial
relationship with its sponsors. They share the goal of
sustainable development. Sponsors provide resources,
especially financial support to the program, while the program
promotes sponsors' contributions.

Suppliers: suppliers provide parts of materials for program
activities, while the program relies on quality supplies to
deliver engaging and hands-on learning experiences.




sdoystiom

. with
n
interactio ard,
ive in his reg
5 ey e e long-term
’s ir w lack < fo
AB hei ary se
. mL ft f a rim the
. Core proto the M nd outsi challeng umLAB. d nurtu
= ithin a e use an
. tral ithin th . eM ildren
:  Sou LAB agem fyo
u 9 (0] . to
: eum d engag sity ity
= Mus rhoo urio apac
- ishbou the c ture. heir ¢ from
] nelg klng ma in t ort
. r hey S i upp dge
. spa ast rce nd-s wle
= on tions resou rs a f kno e
L] nec Of ntee S O o shlp
:  con range des Vol‘U in term relation
C s ges ar includes ality xisting
. ce era his icip ’ e
t our lev T un ts
gagemen " Res UmLAB hallenge. d the m rticiapa”t rials.
en = Muse his ¢ an pa mate
ood . t iversum ions, hop se
Urh u ress ve rat rks sen
ishbo B . add omn llabo d wo ing a
neig mLA < = um- l co d, an terin hood
-term useu 298 5 : Muse choo rhood, m, foste bour
lOng . he M e @ c 3¢ S . q g, S ishbou term, elgh nts
k of int . EEY g . haring, eig long hen arent
Lac §582:E 8 sharl the n in the dt lve p is
. AT 8 3 @ C . N . an invo th
3887393 "2s7 8 - ithin LADb in tt tion to i AB,
- 3z3¢7 XL g5 = v gl\/luseumtheir‘st'tuutcomeS MuseumL
R 5 go 2 P . inin n outcc e
£5 a5 22 8 o . . ini een tr the isit th
58 s5s Ag 8 - eds: usta betw ing isit d.
= g § 2 5 g 23 = Ne dtos ust cas rev rate
z S 2 32 ~ . r dtr how to ene
55 ¢ > 2 38E0 E=clch an s ildren be g
3 o 3 3 zggf_b.m)gm G . In ging le. By chil can h
° 3 o > G =39 °§3 @ % 8 " belon ral ro for |ng ities, suc
o3 53 8 S a3 S g 5 32 5 . of ent sons elong ivitie Y .
Hgg_%ag gmggmmgg . sac ing rea of b acti ishing
e 7 = n . e R us blls
Sow e Sw ® o 3 % 32 @ = pl_ay oV'dIng d sens vario esta . a
Z 33 % 2 - 28 @ 9 > a8 \ . nd pr st an take s for ‘Brmg
4 g = =. = 3 =3 u u der ne E a i
z:°$w9°: =2 ,u s o = a of tr un ero sing nin
gt L lm E/ \ s 8% 253 I sense e E2n LA SELnE By Organl\/e LC)¢ beetive
S g» o _mzﬁ<5' SZ2 . u k w S. ha fec
3 3 2 S 5 08 = B -3 © 2= . f oce Muse or oup ho ef
= ~ b 5 ® g Q @ i N 3 T 2 . . .tles. ds’ tow e gr ) nw an d” a
5 538 l £33 %¢ » g s 2z tivi neeas, ren h ag ildre be ien
% 883 % 2y S & R " Ac hese hild ith bot rch ised to in afr d
2 =9 33 3 o® 28 LR 2 = = fill t lder c ips wit ked fo mise join necte
g8 52 8323 28 g £z @ - To ining o i hips ar is pro to con
3% 75 5 Z= ns € Sparke is day f isit the
S¢ 4 g0 28 A S5 a g s w = . s train elatio anb This ime to ies o isit
= =& O ¢ = @ \
3z g 2 5 3 =3 °=% ) . a termr rest c et. irst tim ser o re ts,
[ =3 » g e B y Irs . a t ven
83 3 S 23 S 2gx Bgm’ai . long ', int mLA he f ting icipants al e
8 = S 89 2z 88 s 28 5 & . iend Day’, useu for t nduc FENC e h loc rents
e < s8ds 8% 2 3783 = Frien ith M re for co parti wit aren
o, [=2 ) %) It he |On; fOr . S . to th
s 3 szs g4z £ = h w ame ddit on ivitie tion . wi
533 S523 " @a 3 s  touc ] In a reas EEUL orma ting
583 s g g < X a y: id. e a LAB iding inf bora a
< 2 g 8 2 N i Jga = . Strat-eeigpa”t > guarante Museum’ prov'dlnind Couaher develﬁfod
8 g5°3§ 29 4 €28 . artic can ating M Day’, es, furt bour
a g o =230 = p hops Integr rdian tcom can eigh
g9 £ =29 = works B. Gua d ou tions he n s.
0 o T gz T=a g =W LA our an rea dt rent 10
S8 Y Y 2 mﬂjz . seum i gy nt 's c i an pa
38 2% 3 3 u ‘Brin tent i er n n
=5z EE - 2 >3 : M sting a Bkshop Co-nbit childre inst't“tlc;naybe =
S = a 3 = 5
TR i : E hgout cafes to exhi tween th-Tdre” and
9] = w0 = ° (@) S
3 3 d =z fe . be hl
T . 7% : nearby e terest of ¢
vs) = o
- sgge £ %3 :  eoarking the n
= _ 3 288 g e 2 o] = dee arking
f 53 5528 = 5 P whilesp
g £ 3 5 3 e N o .
g 328 = 8 8 :
2. ) 2 e 9 o "
@ + u
= g .
= 3
@,
@



Short term outcomes:

In the short term, the activities will lead to an increased number of
children visiting the MuseumLAB and therefore Museon-Omniversum.
Furthermore, more children will participate in STEAM activities, a
broader range of STEAM activities will be provided, and a higher
number of older children are trained to be volunteers.

Long term outcomes:

Further in the future, the Southwest of The Hague will inhabit more
STEAM residents, with more STEAM students and career
opportunities, with a focus on sustainability in career opportunities.
This also includes a growing number of volunteers at MuseumLAB.

Visions/Impacts:

The ultimate impacts and visions central to this theory of change are
connected neighbourhoods, engaged citizens, an economic and
environmentally sustainable community, and an improved lifestyle
that directly contributes to and improves well-being of the citizens of
The Hague Southwest.
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The MuseumLAB is located in The Hague Southwest. The majority of
inhabitants in this area are primarily immigrants whose cultural
backgrounds differ from the mainstream Dutch culture. In the coming
years, this area is being redeveloped, which means that a lot of
housing is being rebuilt. The current inhabitants are offered a
different home in another part of the city during the renovation time.
After this, they are offered to move back into the area for their
original rent. Staedion, the housing cooperation, noticed during
previous projects that only 10% of the inhabitants return.

According to the municipal scheme, there will be more people with
higher incomes moving into the area. This means that the coming
years will see a lot of change in the composition of the
neighbourhood, which will bring challenges to create and maintain
the social connection not only among residents with diverse cultural
backgrounds and income levels but also between MuseumLAB and
the new inhabitants. At the same time, it has to be ensured that the
children with less socio-economic opportunities are still involved.
Having the entire community involved is what can guarantee the
long-term sustainability of the programme.

Our vision for the MuseumLAB is an open and welcoming space that
is connected to the neighbourhood, not only by location but also by
the people who run the place. By doing this, the sustainability
knowledge that is available will flow into the community in a natural,
respectful, multidirectional and fun way. We hope that with the
proposed model, the future of this area and of its inhabitants will be
brighter, with a general lifestyle improvement.

12



